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KIbYYHA OOKYMEHTAUUJCKA UH®OPMALIUJA

PenHu 6poj, PBP:

WaeHTndmkaumonm 6poj, UBP:

Tun pokymeHnTauwmje, TO: MOHorpachKa

Tun 3anuca, T3: TEeKCTyanHu / rpadouykm
Bpcta papa, BP: MacTep pag

AyTop, AY: AHa MarTejuh

MetTop, MH: XKerbko AHhenkosuh

Hacnos paga, HP:

APXEOJTIOWKO HAJTASNWITE MEOMNJAHA KAO HOBW
TYPUCTUYKM BPERHO MPAOA HULLA

Jesuk nybnukaumje, JIT: CpnCKMn
Jesuk nssopa, JU: eHrnecku
3emrba nybnmkosansa, 30 P. Cpbuja
Y>xe reorpadpcko nogpyuje, YI: P. Cpbuja
loauna, Mo: 2026.
MN3paBay, U3:

ayTOPCKM PEnpuHT

MecTo n agpeca, MA:

Hwuw, Buwerpapgcka 33.

duanykm onuc paga, PO:
(nornasrba/cTpaHal uTaTa/Tabena/cnvika/rpadmka/npunora)

48 cTpaHa, 1 kapTa, 7 cnuka, 1 cdurypa, 3 rpadukoHa, 7
Tabena

HayyHa obnact, HO:

Typusam

HayuHa gucumnnuua, HA:

Typusam

MpeovetHa ogpenHvua/KrbyuHe peun, MO:

MeaunjaHa, Huw, KynTypHU Typusam, KynTypHO Hacnehe,
TYPUCTUYKO BpeHanpare, TYPUCTUYKN NOTeHLUujan,
ANTNTanHN MapKeTUHr

yaK

338.48:711.52:902(497.11 HWLL)

Yysa ce, YY:

oubnunoTteka

BaxxHa HanomeHa, BH:

/




W3Boa, U3:

Apxeonouwko HanasuwTte MegunjaHa npeacrasrba jeqHo
0 Haj3HavajHUjuX KynTypHO-UcTopujckmx gobapa
Penybnuke Cpbuje n BaxxaH cermeHT pumMmckor Hacneha
Ha npocTopy bankaHa. 3axBarbyjyhu CBOjOj MCTOPWjCKO]
BPEeAHOCTU, ayTEHTUYHOCTU U NOBE3AHOCTM ca Llapem
KoHcTtaHTuHOM Benukum, MeanjaHa nocefyje 3HavajaH
noTeHumjan 3a pa3Boj KynTypHOr Typuama u
NO3MLMOHMpPaHe Kao Npeno3HaTibuB TYPUCTUYKN BpeH,
rpaga Huwa.

lMpeameT oBor paga jecte aHanuaa KynTypHO-UCTOPUjCKOr
N TypuCTUYKOr 3Havaja MegujaHe, Kao 1 ucnutueame
MoOryhHOCTU HeeHor BpeHampara y yHKUunjmu
yHanpefhewa TypucTuyke noHyae rpaga.

Teopujckn geo paga obyxesaTa pasmaTpane 3Havaja
KynTypHoOr Hacrneha 3a pa3Boj Typuama, yrore KynTypHor
Typuama y caBpeMeHUM TYPUCTUYKMM TOKOBUMA, Kao U
KOHLeNnTa TypucTnyKor bpenanpara KynTypHo-
NCTOPUJCKNX NoKanuTeTa.

Pesyntatu cy nokasanu ga BehunHa ucnmtaHmka
npenosHaje MegujaHy Kao nokanuTeT BenMKor
TYPUCTUYKOr 3Ha4yaja U cMaTpa 4a OHa MOXe noctaTu
jedaH og Bogehux Typuctnykmx cumbona Huwa.
McToBpemeHo, yodeHn cy HegocTaum y obnactu
npomMouumje, TYPUCTUYKE MHAPPACTPYKTYpe U aurntanHe
npeseHTaunje nokanurteTa.

3akrbyyum paga ykasyjy na pasBoj caBpeMeEHUX
MapKETUHLLKNX aKTUBHOCTU, NPUMeEHa AUrnTarHux
TexHosoruja, ysoherwe MHTepakTUBHUX cagpxaja n
opraHusaumja TemMaTcKux KynTypHUX MaHndecTtaumja
MOry 3Ha4yajHO AoNpUHETU nosehaky TypucTuyke
aTpaKTMBHOCTM U MehyHapoaHe Npeno3HaTibLUBOCTH
MeaunjaHe. Ha Taj Ha4mMH oBaj NIoKanuTeT MOXe nocTaTu
BaXxaH Hocunauy, KynTypHOr Typu3ama 1 HOBU TYPUCTUYKM
6peHg rpaga Huwa.

Oatym npuxsatawa teme, OMM:

09.10.2024.

Oatym onbpane, OO:

YUnaHosu komucuje, KO: MpencenHuk:

YnaH, MeHTOp:

O6pasay Q4.09.13 - Uspame 1

Q4.16.01 - 1zdawe 1
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Publication place, PP:
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(chapters/pages/ref./tables/pictures/graphs/appendixes)

48 pages, 1 map, 7 images, 1 figure, 3 charts, 7 tables
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Abstract, AB: The archaeological site of Mediana represents one of the most
significant cultural and historical heritage sites in the Republic
of Serbia and an important segment of Roman heritage in the
Balkans. Due to its historical value, authenticity, and
connection with Emperor Constantine the Great, Mediana
possesses considerable potential for the development of
cultural tourism and its positioning as a recognizable tourism
brand of the City of Nis.

The subject of this thesis is the analysis of the cultural,
historical, and tourism significance of Mediana, as well as the
examination of the possibilities for its branding in order to
enhance the tourism offer of the city.

The theoretical part of the thesis examines the importance of
cultural heritage for tourism development, the role of cultural
tourism in contemporary tourism trends, and the concept of
branding cultural and historical sites.

The results indicate that the majority of respondents recognize
Mediana as a site of great tourism importance and believe that
it can become one of the leading tourism symbols of Ni$. At the
same time, shortcomings were identified in the areas of
promotion, tourism infrastructure, and digital presentation of
the site.

The findings suggest that the development of modern
marketing activities, the application of digital technologies, the
introduction of interactive content, and the organization of
thematic cultural events can significantly contribute to
increasing the tourism attractiveness and international
recognition of Mediana. In this way, the site can become an
important driver of cultural tourism and a new tourism brand of
the City of Ni$
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